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THE FUTURE OF WELLBEING IN FRIESLAND
 72 students. 5 days. 3 minors, 5 experts from the field giving context
to the theme Wellbeing: Buurvrouw en Buurvrouw, Spark the
Movement,  program manager Vital Regions of NHL Stenden, health
insurance De Friesland, and psychologycentre Maarsingh en van
Steijn. 

The Community BLØKHAUS students were asked to brainstorm on
the contexts given,  related to the Future of Wellbeing in Friesland
and designed their solutions from the perspective of their own
minors: Business Model Innovation & Leadership, Neuro Marketing,
and Future Design Playground. This brought a multitude of
perspectives to the table of looking at the problem, choosing a
specific problem, and what a solution could comprehend.  A perfect
opportunity for our unique combination of students to work on their
problem solving skills and communication skills. 

A full week of Design Thinking, intrinsic motivation and participation
of our international partners, the HAMK Design Factory from Finland,
led to poster- and prototype presentations from all students. All
visitors could vote for the Future Award winner of this week: 

This document is a short but proud representation of  the end-result
of the work, imagination, and expertise of the participating students.
The biggest wins are the interdisciplinary experiences,  the inspiration
for the experts, the process of Design Based Education and building a
community together. Ofcourse we are already looking ahead for next
semester: heads up for the Future of Traveling in Friesland! 

We wish you happy reading!

Future Design Factory www.futuredesignfactory.com
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El viaje incluye:

Keeping up with the times is becoming increasingly difficult for organizations.
Developments are continuously speeding up and businesses find themselves stranded
with outdated business models more and more. Pandemics, climate change,
digitalization and other developments are affecting organizations all over the world.
This creates a need for innovation. Businesses must learn how to come up with new
business models that fit with the current times. In this minor we teach students how to
do this: we unleash the power of design thinking in our Business Model Studio and
design new business models for existing organizations in order to prepare them for
the future. During the minor students will design an innovative business model for an
existing company. Additionally students will master the skills involved to become
convincing consultants and effectively cooperate in teams of fellow students.  

Our approach for the Frisian Future Food Week: we are all about Business Modelling.
We asked our student teams to come up with a Business Model for a company in
2040. The company should have a Business Model that deals with an aspect of the
food industry and deals with one of the problems attached to it.  
Students used the double loop to make a design journey and end up with a business
model canvas where all relevant aspects of the business were considered. 

Each team used different canvases in each phase of the double loop to:  
 understand the issue they want to solve,  1.
 design creative solutions and ideas 2.
 build a business model prototype 3.
 validate the model  4.

Our student teams pitched for their fellow students and eventually selected the best
idea and pitch to represent the minor in the grand finale.  

Teachers:
Eelco Schutter

Esther Jorritsma

BUSINESS MODEL
INNOVATION & LEADERSHIP



El viaje incluye:

In the minor FDP, teams of international and multidisciplinary students design the
future, together with organizations and businesses in the region. They work in and
for practice to create a sustainable and inclusive future, with themes such as
Broad Prosperity, Future-Friendly Food Production, and Social Justice and
Inclusiveness. 

By innovating radically and methodically, students develop the mindset of a future
thinker. The students keep that mindset even after the minor; they become future
thinkers "for life." 

In the Food week students were assigned to do the following; 
Define the problem after the briefing from the client 
Visualize a Future were this problem does not exist anymore  
What do you want to create in order to influence the HERE and NOW to come
to that future 
Create a prototype in the workshop  
Check if your prototype is relevant and has value 
Pitch your work to the entire group 

Teachers:
Mérijn Stam

Eric Voigt
Marleen Zoon

Margreet Kooiker

FUTURE DESIGN PLAYGROUND



El viaje incluye:

A long time ago we thought people would make rational decisions. They would
weigh costs against benefits and then choose for the most optimal outcome. We
now know this is not the case. People don’t experience the world as it is and they
make decisions based upon intuition more than based upon logic.  
 
We use knowledge from the field of neuroscience, behavioral science and
(social) psychology to better measure, predict, understand and influence
consumer behavior. We use new ways of measuring behavior using eye tracking
technology and facial coding software to better understand consumers desires
and why they do what they do. 

We teach students the basics, where they acquire a profound understanding of all
areas that are common in Neuromarketing today. We then train them to find and
understand new knowledge based on scientific papers and other state of the art
materials. The largest part of the semester is spent working on an assignment for
a client. Here we use the steps of design doing to come to innovative solutions.  
 
“Studying Neuromarketing at NHL Stenden means raising the bar for yourself and
becoming an equal to most professionals in the field.” 

For this week the students focussed on the behavioral aspects of dealing with
changes in the environment. The design challenges for this week were: how to
help your customers in making more healthy decisions? How to make people use
less plastic packaging? How to change an attitude so people will have a more
positive view on biological food?

Teachers:
Sake Jan Velthuis 
Michiel Galama 

NEUROMARKETING



www.futuredesignfactory.com


